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With the rapid development of e-commerce, the dual channel which consists of 
traditional channel and network channel is recognized and regarded by more and more 
enterprises. Domestic and foreign scholars have analyzed the pricing strategy of dual 
channel from different angles, but less consider the influence of product quality. 
However, with consumers paying more attention to product quality, product quality 
has become an important way to improve competition for enterprises. And in reality, 
companies have better access to information about product quality than consumers. 
Whether consumers know the product of real quality depends on quality disclosure 
strategy of manufacturers or retailers. In view of this, this thesis studies dual channel 
pricing and quality disclosure strategy when the information of product quality is 
symmetric or asymmetric, thus providing decision-making basis and reference 
solution for the enterprise. 
Firstly, under the information symmetry of product quality, this thesis analyzes 
the demand of traditional channel and network channel from the point of view of 
consumer utility and then analyzes on the pricing strategy of the dual channel. The 
results show that the product price of dual channel under the centralized 
decision-making and decentralized decision-making related to the product quality, and 
profit under centralized decision making system is higher than decentralized decision 
making, so manufacturers and retailers can achieve the maximum profit of the supply 
chain through joint decision-making mechanism of dual channel. 
Secondly, under the information asymmetry of product quality, this thesis 
discusses three quality information disclosure strategies: joint disclosure between the 
manufacturer and retailer, manufacturer disclosure and retailer disclosure and the 
pricing strategy of the dual channel. And the conditions to disclose the product quality 
under different quality information disclosure strategies are analyzed. The research 
results show that the quality disclosure threshold under three disclosure formats 
related to disclosure cost, potential demand and the cross price elasticity, and the 
















Finally, when the quality is disclosed, this thesis compares the profit and decision 
variables of dual channel supply chain system under three quality information 
disclosure strategies. The research results show that when the product quality is low 
or high, it is better to adopt retailer disclosure; when product quality is medium, 
manufacturer disclosure is relatively better than retailer disclosure, but join      t 
disclosure can make dual channel supply chain system reach the optimal state. 
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月发布的第 35 次《中国互联网络发展状况统计报告》显示，截止 2014 年 12 月，




年 12 月，我国网购用户规模达到 3.16 亿，较 2013 年底增加了 5953 万人，增长
率为 19.7%。可见，我国一半以上的网民都在使用网络购物。与此同时，移动消
费引领网络购物发展，2014 年手机网购用户规模达 2.36 亿，增长率为 63.5%，
不断推动网络购物的移动化发展。根据数据统计，2014 年上半年，我国网络零
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